Digital trade is worth $25 trillion to the global economy creating

an enormous opportunity for African entrepreneurs and SMEs

to access export markets and business opportunities. Access to
mobile technology, digital marketplaces, cloud services, the internet
and digital payment systems will help drive economic growth, lift
incomes, improve productivity, increase financial inclusion and tackle
inequality. Digital trade can help meet national and regional priorities
as well as deliver the 2030 UN Sustainable Development Goals.
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Aligning development assistance with digital trade
priorities has resulted in Ethiopia being the fourth
largest ecommerce market in Africa, opening
up new markets and business opportunities.
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Digital technology has enabled entrepreneurs
to increase trade in agricultural products
between Senegal and Mali resulting in
higher value goods and more local jobs.
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Supporters

The following organisations support progress on digital trade across Africa:
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